Unit1-2 Methods of translating.-2

1112

ken

2024 ARCHIVE

| focused on the first translation method and
studied the medium of the Manual. In this
translation method, | learned how to exclude
information that hinders communication and
retain useful information. During this process,
new Ideas also emerged.
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Translated into Toy manual /
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Roller Co
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f IT's manual, why does it have 1o be a Roller Coaster theme
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Look back the characteristics of the Roller Coaster

“The pursuit of excitement”

“Short but intense feelings of experience”
“Cycles”

"Highs and lows; ups and downs”

"The experience of emotion”

"Fearness and happyness”
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Last week | wanted to emphasize "The process’ Is
Imortant, try to think about process from a different

Roller Coaster

perspective. i gt
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The roller coaster itself is fast and short, with an o N—
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You get a lot of pleasure after playing.
IN another perspective, Roller Coasters can be seen as the

exploitation and compression of the "process’, In a very
short period of time, by setting more "high” and "low" to get
the final result - a short pleasure. 511




It reminds me of fast food culture, consumerism,
hedonism.
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Roller Co
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Try to think about thie meaning of "process’ from
these perspectives.

People want 1o be Through repeated play,

satisfied quickly. Roller Coaster is packaged
INTO A "Must-experience’
commodity.
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| wanted to satirize this "quick & short pleasure,” so | simply
omitted all the process about Roller Coaster, and want to

sold them as a Manual in the blister toy way.

The manual is teach people how 1o skip the process, and
get a short pleasure directy.

Blister Toy: Riding a Roller Coaster is really about experiencing
Y a kind of "standardized" & "repeatedly consumed”

sensory thrill. People buy into that rush to get a quick
Nit of satistfaction. So | thought about designing

the manual like a blister toy in a consumer society,
imagining them lined up on shelves, selling people
the packaged fake thrill,
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| created this illustration using Procreate and
designed the typography. The illustration
depicts the terrified expressions of people
riding the roller coaster when they see the
Manual.
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MANuAL

BASE ON
ROLLER COASTER

—inally, | designed both the front and back of the toy packaging and created some small
oromotional stickers to more vividly satirize, through the medium of the "roller coaster,” the
fast-food culture and consumerism that drive hedonism in modern society.
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"FAST THRILLS, INSTANT FUN!" FOUR PEOPLE SAT ON A ROLLER COASTER NAMED "FAST FOOD FRENZY,* MABKETED AS A WAYTO

"LIFE ON THE FAST TRACK!" *EXPERIERCE THE THRILL OF FAST.COMSUMER CULTURE." EVERY TWIST AND TURN SYMBOLIZED A
‘ ) "ENJOY THE RIDE, EMBRALCE THE RUSH!" DAFFERENT ASPECT OF QUICK-CONSUMPTION. EACH PASSENGER HADTHEIR OWH REASON FOR

JUST LIKE FAST FOOD, ROLLER COASTERS OFFER A BITE-SIZED THRILL—QUICK, INTENSE, AND READY TO GO!
CATCH A THRILL, MOVE ON TO THE NEXT—LIFE'S ROLLER COASTER IS ONE FAST-PACED RIDE!

DESIGNED FOR THOSE WHO CRAVE EXCITEMENT WITH A SIDE OF RUSH, SKIP PROCRESS!

_l WELLCHME TU THE T-TRA P LIFE'Y HERE
THE THRILL IS FLE I |IIE ACTTEWEN
FTHIM

/\ ATTENTION :

ROTICE: THRILLS ARE FLEETING—MAKE SURE YOU DON'T MISS THE
BEST MOMENT TO SCREAM|

(D This raller coaster provid :35 rem.[fﬂ:.lrar:r' .‘ra.l:l.r.l-"lr:.-_::-‘. but no lasting
fulitment Please feal free fo axperience 1 again!
Fits talile resulf of chazing “mzla

Oy I e
' include a sense of empliness. m a

LURILWE PORGED
WHYWE EVER
STARTED

ABC-abc-1234

NO MORE
PROCESS!
SKIP! SKIP! SKIP!
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THE PRODUCT WAS MANUFACTURED )
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The Riding Mountain (a.k.a. La
Grande Glisade) entertainment

pavilion designed by Bartolomeo

IFrancesco Kastrelli for Tsarskove

Selo roval residence was built in

The oldest roller coasters are 1754 - 1757, In Russian it was

believed to have originated from known as Katalnaya gora literally
(2) the so-called "Russian Mountains Mountain for riding [t was a huge : :

specially constructed hills of ice @ building in the shape of rotunda. b e )

B
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located in the area that is now Saint Petersburg, Russia. : ' RCOASTER.COM

(© Scenic railways @ Popularity, decline, and revival Safety mechanisms and technology & Safety
Safety mechanisms and technology ©© Scenic railways Popularity, decline, and revival & Scenic

Roller coaster design and statistics
fou are ascending. == |
please take a deep breath. 3

Please follow the steps below. : You are about to descend,
omitting the process of the ride. | get ready to start screaming.

x 4] Your heart is racing right now. | & ] The ride has justended. | & ]
please calm down. remember, you are happy now.

Finally, | reexamined the structure of the Manual and replaced
some useful iInformation, making this series a cohesive whole, |
am now preparing to bring it to life,

ulhr coaster is a type of amusament nde employing a form of alevated railroad track that carries passengers
. 1 on a train through tight turns, steep slopes, and other elemaents usually designed to produce a thrlling experience.
Con ﬂl'ElllJlﬂtlﬂl'lS[ Trains consist of open cars connected in a single line, and the rides are often found in theme parks around the
. % 2 . = world
you've skipped the entire physical ride et et e et 9 s o
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and already attained happiness! ! P the IPicling amd resisiBcy: B £0 BB £ 18 L1t Irom srkich they ars comeryad by 5 passis ESCEnt with Basrlysame relacn
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SiHashro. All Right Resersed | Tous dioits. Made in LTS my homessork-Ken

Haha thank u for watching Company,Ld. 030883651482897 24857 ROLLERCOASTER.COM
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